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Introduction

MetaFarms AgroCybernetics (“MetaFarms”, “Company”) provides a platform
that enables individuals to participate in agriculture-related investment,
trading and multi-level-marketing opportunities through a structured,
technology-driven ecosystem.

These Policies governs Business Growth Partners. By registering or enlisting
as a Business Growth Partner, hereafter referred to as (“Coordinator”,
“Partner”) agree to be bound by this Agreement.

Coordinators are crucial to the smooth operations of MetaFarms by way of
coordinating user enrollment and activities, ensuring proper communication,
maintaining order, and carrying out assigned responsibilities in line with the
company’svision, mission, and policies.

1. Purpose of This Policy

This document defines the rules, expectations, and boundaries governing all
Business Growth Partners, hereafter referred to as, Coordinators,
participating in MetaFarms AgroCybernetics Business Services and related
programs.

Its goals are to:

e Ensure ethical growth

e Protect the MetaFarms brand

e Maintain investor trust

e Standardize operations across all partners

2. Partner Classification

All Coordinators will be recognized as:



MetaFarms Business Growth Partners and operate as independent partners
and not employees of MetaFarms.

3. Core Principles (Non-Negotiable)
All partners must operate under the following principles:

e Transparency over hype

e Value over manipulation

e Sustainability over quick gains
e Truth over exaggerated earnings

Violation of these principles may result in immediate termination.

4. Code of Conduct

4.1 Ethical Promotion
Partners MUST:

e Represent MetaFarms “accurately”

e Clearly explain that MetaFarms AgroCybernetics is a simulation-based
engagement system

e Communicate that earnings depend on participation structure and
platform rules

Partners MUST NOT:

e Promise guaranteed profits

e Use misleading phrases such as “Get rich quick” or “100% guaranteed
returns”

e Misrepresent MetaFarms as a bank or fixed investment scheme

4.2 Brand Protection
Partners must:

e Use only approved branding materials
e Avoid altering official logos, messages, or documents without approval



Prohibited:

e Fake dashboards
e Edited payout proofs
e Unauthorized testimonials

4.3 Respectful Engagement

e No harassment or pressure tactics
e No spam messaging
e No exploitation of vulnerable individuals

5. Responsibilities of Partners

5.1 Recruitment

e Recruitindividuals “Aligned” with MetaFarms vision
e Properly educate recruits before onboarding
e Avoid blind mass recruitment

5.2 Training
Partners must:

e Train downlines on platform usage and reward systems
e Ensure understanding of risks and expectations

5.3 Community Management
e Maintain active communication channels (WhatsApp, Telegram, etc.)
e Provide support to recruits
e Resolve minorissues before escalation

5.4 Data Integrity
e Do not manipulate user data
e Do not create fake accounts
e Avoid any form of system abuse



6. Reporting Requirements
6.1 Weekly Reports
Partners must submit:

e General feedback
e |ssues encountered
e Recommendations

6.2 Monthly Performance Summary

e Retention metrics
e Strategic recommendations

6.3 Incident Reporting
Immediate reporting required for:

e User complaints
e Paymentissues
e System abuse

e Legalconcerns

7. Performance Expectations
Partners will be evaluated based on:

e Growth quality

e Userretention

e Compliance with policies
e Community feedback

e Ethical behavior

8. Compensation & Rewards Policy

Partners earn through:



e Referral structures
e Activity-driven rewards
e Performance tiers

Important:

e Earnings are not fixed salaries
e Rewards depend on engagement and system rules

9. Prohibited Activities
Immediate disqualification for:

e Fraud or financial misrepresentation

e |dentity falsification

e Unauthorized payment collection

e Creating parallel systems using MetaFarms branding

e Redirecting users to competing platforms under MetaFarms influence

10. Compliance & Enforcement

10.1 Warning System
e First offense: Warning
e Second offense: Suspension
e Third offense: Termination

10.2 Immediate Termination Cases

e Fraud

e Brand damage

e legalrisk exposure
e Misleadinginvestors

11. Communication Protocol

e All official communication must go through approved MetaFarms
channels



e Partners must not speak on behalf of MetaFarms without authorization
12. Confidentiality Agreement
Partners must not:

e Share internal strategies
e Leak system mechanics
e Disclose financial structures

13. Legal & Regulatory Awareness
Partners must:

e Comply with applicable laws
e Avoid presenting MetaFarms as a regulated financial institution

14. Termination Clause

MetaFarms reserves the right to suspend or terminate any partner at any time
upon violation of policies.

15. Modification of Policy

MetaFarms reserves the right to update this policy at any time without prior
notice.

16. Alignment With MetaFarms Vision

MetaFarms is a long-term ecosystem built on technology, agriculture, and
simulation engagement. It is not a short-term profit scheme.



FINAL NOTE

Let’s work together to maximize the economic potential of the MetaFarms
platform by strengthening users confidence and long-term viability of the
MetaFarms ecosystem.



